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Mapaokeur) 22 Mafou, wpa 9.00 ..
AuoiBéatpo kripiou T.E.E, Mayvncrlag, BoAoc.

by poypapua Huzplﬁag
[ 9.00 - 10.00 ‘Ewpq(pn Kagéc
10.00 - 10.20 What is CAST about? A project overview.
. o Ankatrien Boulanger, Belgian Road Safety Institute.
10.20 - 10.40 The CAST Manual: Steps and recommendations to build a successful road
e | safety campaign.
e Werner De Dobbeleer, Belgian Road Safety Institute.
[ 10.40-11.00 H 8pdon 0dIKA¢ acpdAsiac «udria oro Spbpox»: Zxediaaudg, uAoroinan,
e | aioAdynan.
N Euruyia NaBavanh, Tiévving Adapog, Mavemiotiuio ©cogaliag.
11.00-11.30 | AidAsippa - Kagég
- 111.30-12.00 | Xaiperiopoi ~
12 00 12. 20 - H unvn)ua Kal ol m:mwaa:g ¢ oty o6nynan :
= : 'Bavsmx Taapu, NaoyéAng ZTs|pOTroqug, EMnvixnA Etaipio Atarapayiv
~ | "Ymrvou.
12.20-12.40 Apacmg Kal mpordazic Tou IVaTiTolToU MeTapopuov.
Mwpyoc Mavvétrouhog, Anpiteng Mapyapitng, IMET - EBviko Kévrpo
‘Epzuvac kai Teyvoloyikig AvarmTugng.
12.40-13.00 | Ivormirouro Odikijs AopdAsiag (1.0.AZ.) «lTdvog MuAwvdgy: Apdoeig
: H'svn,uspwong Kai euaigbnromoinonc yia v Odiki AcgdAsia.
by Bagihiki Austn MuAwva, Mpéedpog A.Z. Tou Ivotitotou, |.O.AZ. «[lavog
~ | MuAwvace.
13.00-13.20 | Apdosig kai anowzlg rou S.E. 5. yia v O51kA Aarpw\ela ornv EAAdda.
| KwvoTavrivoc Avrwv;ou ZuMoyog Eanwv SUVKOIVIVIOAOYLV.
13.20 - 14.20 ledpa
14.20—14.40 Texviké Emipehniipio EAAa&ag Apaaei;' Tou NMaparnpntnpiou O8iki¢
= Acgdhciac.
[ | lwévva KapaxaiBod, Mapampniipio O8ikiig Aogahsiag T.E.E.
14.40 - 15.00 | Exorparzies odikiic aopdAsiag arnv Artiki) 050.
TNavreAng Kotrehidg, Avva Merpidou, Attikég Aiadpopéc AE..
15.00 - 15.20 | Fépupa Piou- Avnpptou Oﬁmn Aafpa)\sm yia Toug oAitec - MoAives yia thv
Odikij AacpaAzfa —
Navayiwtneg Noamavikdiag, Fégupa A E
15.20 - 15.40 H ekmaideuon Twv 0onvwv vid Ty avnysrwmcm ¢ KOTWoTC.
Fidvvng Tawoppmrarlhg, Epeuvnrikh OdikiAg AopaAeiag.
15.40 — 16.00 AtaAeippo - Kagéc
16.00 - 17.00 ZulAtnan Zrpoyyuhou Tpameliol
17.30 - 18.00 KAgioipo nuepidag
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Project funded byrt ean Commission, Directorate-General Energy
& Transpo he 6th RTD Framework Programme

hat Is CAST ak
A project overvi

Ankatrien Boulanger

CAST coordinator IBSR

Volos
22 May 2009




» CAST: Qémpaigns and Awareness-raising Strategies
in Traffic safety

» Road safety campaigns are recognised as a way of
influencing knowledge, attitudes and beliefs of road
LBJSEI‘S; thereby have an impact on the behaviour,

ut:

» How to conduct effective campaigns?
» How to measure the effectiveness?
» Need for clear guidelines!

» Start: 1 February 2006
» End: 31 July 2009

» 26-27 January 2009: Final CAST conference —
Brussels




Con 3

=

19 partners coming from 15 countries

Coordinator IBSR/BIVV- Belgium




Partners |

77277 A
FACTUM  FACTUM - Austria “% SIPSiVi - Italy
=1 - SWAOV  SWOV - the
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| DU DV - Czech republi @ 777 Min, of Transport
oSEATEM 26Ch TepUblic - the Netherlands
Cmrers)  INRETS - France T@T1 - Norway
m BASt - Germany EI IBDIiM - Poland
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UTh - Greece i D PRP - Portugal

ULFF - Slovenia
2 ||ISEC ISEC - Portugal th

() FINDING A BETTER WAY VTI . SWeden
bfu BfU - Switzerland U e
EIE. DTU - Denmark




eaknesses ! safety

| Most road safety campaigns:

| = no profound situational analysis of the problem
and target group

= target group is not consulted on beforehand
= no theoretical basis

= no pre-test of the message, campaign
materials, no process evaluation...

= no clearly defined campaign objectives
= no profound evaluation (analysis)
no complete campaign (and evaluation) report




» Providing a manual with clear guidelines for
the design, implementation and evaluation of
successful campaigns

» Developing a powerful and innovative tool for
conducting a proper effectiveness evaluation

» Enhancing road safety by means of effective
road safety campaigns




> Theoretical reports
road user model
proposals for variables to be measured (meta-analysis)
background on road safety and communication campaigns
a typology of road safety campaigns and their evaluation
comparing research designs

> Instruments for campaign practitioners
= Manual
= Evaluation tool
= Reporting tool

> Assessment of these instruments
= Application evaluation tool on real campaigns
= Conducting 2 road safety campaigns with the aid of the manual

L Orga}nising 2 workshops for discussion of the project’s interim
results




2 campaigns of the

e What?

— design and implement
European road safety
campaigns

— according to the
recommendations in the
CAST manual

— as a practical test of the
manual

— possible themes: fatigue or
driver distraction (emerging
issues)

e Where?
— Belgium and Greece
e Partners

— UTh (Greece)
— IBSR-BIVV (Belgium)

CAST project




QUESTIONS:
> Do road safety campaigns work?
» How well do they work?

> What factors influence this?




» CAST database
= 221 studies
= 433 individual campaign effects

> Meta-analysis?
= takes weighted average of effects

> Limitations

= No standardisation of campaign
evaluations




ANSWERS:

> Do road safety campaigns work? v

» How well do they work? v

> What factors influence this?




STTH EOR_\rqua-anal

> Indications that campaign effects
improve where a campaign
= Identifies a clear target group
= Communicates a tailor-made message
= Lasts a short duration
= Uses personal communication
= Uses on road delivery (immediacy)
= Combines enforcement with feedback
= Combines rational and emotional content
= Addresses social norm, detection risk, risk

of harm...




CAST HUAL

e Practical and detailed guidelines
for the design, implementation
and evaluation of successful road
safety campaigns

 Based on research in Europe,
practical experiences of
campaigners and advertising
agencies, and CAST results

— Theory & background

— Practice — 6 steps

— Recommendations
 For campaign makers,

practitioners, decision makers,
researchers...




CAST MANUAL

CAMPAIGN CYCLUS = 6 steps

| GETTING STARTED

I SITUATION ANALYSIS
Il DESIGN THE CAMPAIGN AND THE EVALUATION

IV IMPLEMENTATION OF THE BEFORE EVALUATION

AND IMPLEMENTATION OF THE CAMPAIGN
V EVALUATION AND DRAW CONCLUSIONS
VI WRITE A FINAL REPORT

r




\NUAL : R!MMEN

Base the campaign on statistics and research
|» Select a specific target audience

= Base the campaign strategy on a theoretic
model

= Formulate specific objectives

= Formulate an unambiguous, credible and clear
message

= Ensure rigorous evaluation
Disseminate the results




\ST EVAL!ON T

e Practical advice to enable a
proper effectiveness
evaluation study of a
campaign + ready to use
questions and specific
examples

e Based on research in
Europe, practical
experiences of campaigners
and researchers

e For campaign makers,
practitioners, researchers...




determinatiﬁoper ev

: > One decision tree?

= Each campaign element has its particular
implication for the evaluation

= Combination of implications will determine
the appropriate evaluation methodology
for a campaign

= All evaluation components are related:

= data collection method - DC techniques +
measurement variables <-> campaign
objectives




\ST - mini standar

| = What to measure?

: = Always measure campaign exposure

. Campaign objectives + behaviour
(concepts model!)

= How to measure?
= Before and after measurement

= Regional-local campaigns:
control/comparison group

= How to analyse the campaign success?
= Descriptive but also inferential statistics




>FINAL STEP - report and
disseminate results

> Guidelines for
fieldworkers and
researchers for reporting
the campaign and its
effects in a standardised
way

>A template (boxes to fill

out) to write down in a

standardised structure
the campaign process

sthe evaluation
methodology

=campaign results: success
or not?




| .

THANK YOU!

ankatrien.boulanger@bivv.be
+32 2 244 1541

www.cast-eu.org




TheﬁA
s and recommendations to b
successful road safety campaign

Werner DE DOBBELEER
Belgian Road Safety Institute (IBSR-BIVV)

CAST Workshop
Volos, 22 May 2009

Project funded by an Commission, Directorate-General Energy ok
& Tran he 6th RTD Framework Programme Je

: * *

* o Kk




e Detailed manual to
design, implement and
evaluate road safety
campaigns

e Based on existing
research and findings
from CAST

e For campaign
practitioners and
anybody involved in

road safety campaigns




1/ Theory and background

— Road user behaviour, marketing factors,
key elements of successful campaigns,
evaluation,...

2/ Practical guidelines

— Step-by-step guide for designing,
implementing and evaluating road safety
communication campaigns

— Recommendations to build successful
campaigns




am paignWstep

Getting started
Situation analysis
Designing the campaign and the evaluation

Before-measurement and
campaign implementation

Completing the evaluation and
drawing conclusions

. Writing a final report

RPN

]

o




General recommmendations

1. Base the campaign on statistics and
research

2. Select a specific target audience

3. Base the campaign strategy on behavioural
change theory

4. Formulate specific objectives

5. Formulate an unambigous, credible and clear
message

| 6. Ensure rigorous evaluation
7. Publish the results and conclusions

= "




CAST campaigns

e What?

— design and implement a road
safety campaign

— according to CAST guidelines
and recommendations

— practical test of the manual
— theme: fatigue

e Where?
— Belgium and Greece

e Partners

— UTh (Greece)
— IBSR-BIVV (Belgium)




Step 1: Gem starte

Recommendation: base the campaign
on statistics and research

— Belgium: no registration of fatigue as accident factor

— International studies: fatigue is major factor in 10 to 20 %
of accidents, growing awareness

— More information needed -> survey (615 car drivers,
Belgium) — Results:

e risk perception: fatigue = 4t most important accident factor
(after speeding, alcohol, drugs) |

o self-reported behaviour: 1/3 has driven while too tired during
last year (especially men, 18-34 aged, professional drivers,
social upper class)

e popular countermeasures: fresh air, music, short break, coffee
1/3 do not know how to reduce fatigue




2P 2. Situq anal

o Literature review: fatigue (ERSO)
— fatigue deteriorates driving behaviour
— fatigue is quite frequent

e over 50% of private drivers at least 1x/year

o young drivers & professional drivers: increased risk
— fatigue increases crash risk

e 17 h awake = 0,05 BAC

— best remedy: 15 minutes of sleep
(“"powernap”)




o ecommendation: select a specific
target audience

— 18-25 year old car drivers, mainly men
e high risk group due to lifestyle
o more vulnerable to effects of fatigue




for target audience

— Qualitative pilot study, 20 car drivers, 18-25 y.o.:
personal perceptions and motivations

 knowledge of general risk is OK
o personal risk apprehension is not always present

 knowledge is applied for long journeys, not for short
distances / known itineraries

e problem concentrated in early morning (after night out)

e main motivation: get home asap to sleep
> emotional + socially influenced

social threshold for safe behaviour should be removed




ep 2. Situ!; anal

Recommendation: base campaign
strategy on behavioural change theory

— Protection Motivation Theory (PMT): motivation for
safe behaviour is linked to personal appraisal of
threat and possible coping solutions




ep 3: Campaign desi

o Campaign strategy:
— increase threat appraisal by

e influencing beliefs on personal vulnerability
— Increase coping appraisal by

e increasing response efficiency
> provide knowledge about effective
countermeasure (powernap)

o decreasing response costs
> remove social barriers to perform safe behaviour




N desi

Recommendation: formulate specific objectives

— Knowledge
e Increase knowledge of effective solution (response efficiency)

— Beliefs

* Decrease beliefs on other solutions, getting home asap,
opinions of friends and family (response efficiency, response
costs)

e Increase personal risk perception (vulnerability)
— Behavioural intentions
o Increase intention to take powernap (protection motivation)
e Decrease intention to choose other solutions or keep driving
— Self-reported behaviour
e Increase powernap behaviour
* Decrease other solutions or keep driving




tep 3: Cmesi

e Recommendation: formulate

unambigous, credible and clear message

— Central message: "if you feel tired, take a 15
minute powernap”

— Campaign title: PITSTOP (> link with
Formula 1 races: pitstop to refuel with
energy)

— Campaign slogan: "PITSTOP. The only
remedy against fatigue behind the wheel.”




mpaign implem

e 12 Nov — 15 Dec 2008

o small posters in youth
clubs, schools,
libraries,...

e radio spots on
youngsters' stations,
weekend nights, 4
weeks

e information leaflet
distributed through
IBSR network




g

e PITSTOP website

— Information on
fatigue and effective
solutions

— Online game on
fatigue




° Fiéld actions: distribution of PITSTOP
gadgets by IBSR volunteer network

— Petrol stations
— Discotheques and nightclubs




e Recommendation: Ensure rigorous evaluation
— formative evaluation: qualitative pre-test

— process evaluation:
o objective exposure (number of messages distributed)

e subjective exposure (humber of messages received in
target audience)

— outcome evaluation:
e Knowledge (> response efficiency)

* Beliefs (> response efficiency, response costs, severity,
vulnerability)

e Behavioural intentions (> protection motivation)
o Self-reported behaviour

— Method: before / after measurement (online survey,
quasi-experimental design with comparison group)




5: Resultsﬂ conclu

.: e Recommendation: Publish results and
conclusions

e Exposure

— 1750 radio spots, 20.000 leaflets, 15.000 posters,
15.000 door hangers, 10.000 Pitstop gadgets
distributed

— Website: 25.000 unique visitors
— 14 field actions

e Recall

- 33 % gc)emember at least 1 campaign element (18-25,
N=59

— Radio spot: 60% - website: 14% - pitstop gadgets:

12%




Step 5. Results and conclusions

e Knowledge
Best remedy = PITSTOP (18-25, N=598)

BEFORE AFTER
Pitstop 22% 30%
e Beliefs
Other remedies (18-25, N=598)
BEFORE AFTER
Short break 21% 24%
Fresh air 24%0 18%

Talk to passengers

15%

12%

Radio

13%

11%

Coffee

5%

5%

4

|




Step 5. Results and conclusions

e Beliefs
(18-25, N=598)

BEFORE AFTER
Getting home asap is 56% 55%
most important
Friends/family expect | 59% 58%
me to take a PITSTOP
| will take a PITSTOP | 47% 50%
even if friends/family
disapprove
Safe parking place 68% 72%
could convince me to
take a PITSTOP

B
ﬂ




. Results

conclu

e Beliefs / Risk perception
(18-25, N=598)

BEFORE AFTER
Fatigue increases 70% 73%
accident risk
| run less risk than 32% 27%
others
| am a better driver 24% 27%

than others, even when
tired




5. Results concl

| « Behavioural intentions
| (18-25, N=598)
'll Next time I feel tired...

BEFORE AFTER
Short break 27% 24%

PITSTOP 21% 24%

Fresh air / radio / talk | 36% 32%
to passengers




| » Self reported behaviour
| (18-25, N=598)
'll I have taken a PITSTOP during last month...

BEFORE AFTER
Yes 10% 10%
No 39% 37%
Not applicable because | 51% 53%
not tired




| ¢« Conclusions

— High recall rate (mainly radio)
— Increased knowledge of effective remedy
— Partial decrease in wrong beliefs on other remedies
— Increased personal vulnerability

— Partial decrease in behavioural intentions on other
remedies

e Lessons for future campaigns

— Focus on personal motivations / social threshold
— Focus on safe places for PITSTOP




werner.dedobbeleer@bivv.be
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H APAZH OAIKHZ AZ®AAEIAZ «MATIA 2TO APOMO»
2XEAIAZMOZ, YAONOIHzH, A=IOAOIHzH

Eutuyia NaBavanA, MNnavvnc Adapoc
MavenioTnuio ®ccoaliac, Tunua MoAImikwv Mnxavikwy
EpyaoTnplo ZUuyKoIvwVvIakng TEXVIKNC

Hpepida CAST, BoAog 22 Mdaiou 2009
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Eupwnaikn Enitponn
[evikn AleuBuvon Evepyeiac kal MeTapopwyv
60 MNpoypappua MAaiolo 2006-2009

Kapnaviec 0dIknG acPaAeiag kalr oTPAaTNYIKEC
EVNUEPWONC — apunviong Tou koivou - CAST
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ExkoTparteiec CAST

2 ExoTpaTeieg
o€ EAAGda kai BeAyio

OEua EKOTPATEIWV: KONWON KATdA
Tnv odnynon

ETaipot:
MavenioTnuio ©gooaliag

Belgian Road Safety Institute
(IBSR-BIVV)



MovemoTiHo
Qeooudicg

Me0odoAoyia oxediaopou, uAonoinonc Kal
a&loA0ynongG TnNG EKOTPATEIAC

>UMpWVa PE To yxelpidio oxediaouou, uhonoinong kal a&ioAoynong
EKOTPATEIWV 0OIKNG aoPAAEIAC, ONWE AUTO NPOEKUYE OTO NAAiCIO TOU
gpeuvnTIKOU £pyou CAST, Ta Bacika BnuaTta nou akoAoudndnkav
givat:

- 'Evapén

- AvaAuon Tn¢ kaTaoTaong

- 2X€dIa0POG TNC EKOTPATEIAC KAl TNE a&loAOynonG NG

- YAonoinon TnG «npiv TNV EKaTpaTeia» a&loAoynong kai uAonoinon Tng
EKOTPATEIAC

- AfloAoynon, kataypagpn anoTeAEOUATWVY Kal CUKNEPACHATA
- 2uyypaon TeAIKNG ekBeong



MovemoTiHo
Oeooodiog m
"Evapén

e JTATIOTIKA OTOIXEId NOU va kabopilouv TNV KONwon w¢ aitia
aTuxnUAaTwv >  Mn diaBsoipa otnv EAAGOa

e Avaokonnon d1ebvouc BiBAIoypagiag > N KONwaon expavideTal wg
kUpIa aItia NPOKANoNC atuxnUaTtwyv o€ nocooTo 10-20%

o AicEaywyn (TNAEPpWVIKNC) NaveAAAVIAC EpEUVAC YIa TNV KONWON Kal TV
anoonaon TnG Npocoxnc yia Aoyapiacuo Tou Mav/piou ©sooahiac, o€ deiypa
1002 odnywv:

- 58% TwvV 0dnywv £xouv 0dNYNOEl KOUPACTHEVOI £0TW MHIA POpa

- MéeTpa avTigeTWNIONG: Nnapkapouv kal E&ekoupalovTal (45%), nivouv kaQe
(20%), dev &pouv (19%), alloi Aoyol (18%)

- 01 ekoTpaTeiec apunviong 6a eneibav To HEYAAUTEPO NOCOOTO TWV 0dNYWV va
aA\a&ouv Tnv odnyIKn TOUG CUMNEPIPOPA



AvaAuon Tn¢ kataotaonc (1/3)

[Npoodiopiopoc opadag oToxou:

KUplia ouada oToxou: enayyeApaTiec odnyoi (0dnyoi popTnywv, AewPopeiwv, KTA)

aAAa kal ol unoAoINEC opades odnywv, ol onoiol, €iTe algBavovTal va ENEPYXETAl KONWON
kaTa Tn dldpkela TnG odnynong, €ite Ekivouv eva Ta&idl ovTac ndn KOUPACGHEVO

e XpNon BewPNTIKWV HOVTEAWV CULNEPIPOPAC:
- Health Belief Model (HBM)
- Transtheoretical Model of Change (TMC)




MovemoTiHo
Qeooudicg

AvalAuon Tn¢G karaocraong (2/3)

- Health Belief Model (HBM)

Demographic,

Sociopsycho,
structural

Perceived
seriousness

Perceived
susceptibility

Perceived threat

Cues to action

ji
|

Perceived barriers

Cost-benefit
analysis

1

Perceived benefits

Self-efficacy

N Likelihood
| of action



MovemoTiHo
Qeooudicg

AvalAuon Tn¢G karaocraong (3/3)

- Transtheoretical Model of Change (TMC)

Pre-complementation

Complementation
Preparation

Action

Maintenance

Termination



MovemoTiHo
Qeooudicg

2x£01a00H0G TNG ekoTpaTeiac (1/6)

e Au&non TnG apunviong TV odnywv (pre-complementation stage):
- KpioipoTtnTa — ooBapoTtnta

- NAekTIKOTNTA

- Kivduvol

- Mpovouia

e Emppon otn dpaoTikoTnTa (complementation stage):
- Y100eTnon npogidonoinTikwy onuadiwyv
- EAaxioTonoinon TnG aiobnong Tou Kivouvou

o Au&non Tng mBavoTnTag dpaong (preparation, action, maintenance,
termination stages) .

- Enidpaon oToug avTIANnNTouC KIVOUVOUC

- Enidpaon ota avTiAnnTa npovouia



MovemoTiHo
Qeooudicg

2xe0100HOG TNG ekoTpaTeiac (2/6)

e ZTOYXOI TNG EKOTPATEIAG
[MpWTEVOVTEC

- Mapatnpoupevn cuPnEPIPOPa
- Atuxnuata (Mpoooxn!)

AguTEPEUOVTEQ

- Tvwon

- Menoibnoeig

- [poBeoelc

- AioBnon Tou KIvouvou
- Zudnepipopa




2xe01a0HOC TNG ekoTparteiac (3/6)

e KevTpiko pnpvupa
- Koiynoou, aAAa ox1 0TO TIMOVI

e YnoAoina gnvupara

- AiTIa NOU NPOKAAoUV KOMWaon

- Znuadia TnG Konwaong

- METpa avTIHETWNIONC TNE KONWGONG

- AaBeguevn avTIMETWNION TNE KONWONG



2x£0100H0G TNG ekoTpaTeiac (4/6)

e ApaoTnpPIOTNTEC TNG EKOTPATEIAG

- TnAeonTikO onoT (14 TnAconTikoi oTaBuoi €6vIkNG epPeAEIac, pia n duo
(POpPEC TNV NUEPA, 8 €BOOPADEC)

- Padiopwviko onot (39 €bvikoi padlopwvikoi oTabpoi , pia N duo popeg
TNV nUePA, 8 €BOOUADEC)

- Kataxwpnoei¢ (7 naveANnviec e@nuePIdec, 11 dnUOCIEVOEIC, 5
£BOOAdEC)

- ®uAA\adia (600.000 uAAadia, 3 otaBpoi S10diwv, navenioTnuia, clubs,
KapeTEPIEC, 8 £LOONADEC)

- Apioec (1800 apioec, ouykolvwviakoi oTabuoi, navenioTnuia, 8
£BOOUABEC)

- AiadikTuo: nAekTpoVvIKn 0gAida Pe NANPOPOPNON YIa TNV EKOTPATEIA



MovemoTiHo
Qeooudicg

_

2xe01a0HO0C TNG ekoTparteiac (5/6)

2x£010 Opaong

Katnyopia dpaoctnpiotnTwv (onoT, UAAGdIa, KTA)

Meoa padikng enikoivwviag (tTnAeonTikoi & padloPwVIKOI
oTabpoi, opyaviouoi, cwuaTeia, KTA)

MpoBoAn - €kBeon (apIOUOC PNVUPATWY, ouxvoTnTa, JIAPKEIa,
KTA)

Xpovoc npoPoAnG

AcikTec (Gross Rating Point) — Annxnon — OTS (Opportunity To
See)



MovemoTiHo
Qeooudicg

2xediaopoc agioAoynonc (6/6)

e A&oAoynon
— AfioAoynon dieknepaiwongc:
QVTIKEIYEVIKN @ ApIOUOC NNVUPATWY,oUXvoTNTd, JIAPKEIQ,
XpOVOC
UMOKEIYEVIKN: annxnaon, apunvion, avayvwpion, avakAnon
— A&10A0YNON «EK TOU anoTeAeoPaToc»: oUAAoyn OedouEVWV:
yvwon, Nenoidnoeic, aicbnon Tou KivOuvou, NpoBECEIC,
oupnepipopa
o MeB0od0C oxediaopou: MeTpnoeIC Npiv, KATA Tn OIAPKEIa Kal
LETA TNV EKOTPATEIA




MovemoTiHo
Qeooudicg

e Megyeboc kal nAikia SEiyHaToC

- Mpiv TNV ekoTpateia: 1000 enayyeAuaTieg odnyoi pe nAikia 41.27 + 9.52
xpovia (M = SD) & 1000 Tunikoi odnyoi Pe nAikia 38.74 + 12.36 xpovia (M +
SD)

- Kata tn diapkeia TnG ekoTpaTteiag: 700 snayyeAuaTiec odnyoi pe nAikia 41.15
+ 10.04 xpovia (M £ SD) & 799 Tunikoi odnyoi JE NAIKia 39.4 + 11.9 xpovia
(M + SD)

e Xpovia KaToYnc SINA®UATOC 08NYNONG

- Mpiv TNV ekoTpaTeia: enayyeAuatiec odnyoi pe 18.02 £+ 9.27 xpovia (M = SD)

AnoteAeéopara (1/5)

& TUNIKOi 0ONYyoi pe 17.44 + 11.59 xpovia (M = SD)
- Kata tn diapkeia TnG ekoTpaATeEIiac: enayyeAuaTiec odnyoi pe 17.81 + 10.04 (M

+ SD) & Tunikoi odnyoi UE 17.89 + 10.94 xpdvia (M + SD)



MovemoTiHo
Qeooudicg

e MpoBoAn

- 1200 peTadooeic Tou TRAEONTIKOU PINVUNATOC

- 3500 nepinou eKNOPNEC TOU padioPpwVIKoU UNvVUUATOC
- 11 kaTaxwpnoeig

- 800.000 QUAAGBIa

- 2000 apioec

e BaOuoc nou ApeCE N EKOTPATEIA & 5.5 oc pia kKAipaka and 1o 1 éwe To
7 (Ue 7 TOV UYPNAOTEPO BaBuo)

e NMooo00oTO Nou £ids N AKOUOCE yia TNV ekoTparteia: 11%

e Méoa npo®OnoNG Nou NTAV NEPICOOTEPO AVTIANATA: PUAAGBIO

NG ekoTpaTeiac ue 63%, npoBoArn Tou TNAEonTIKOU UNvUPAToC HE 21% & Tou
padiopwvikoU pe 5.6%

AnoteAeopara (2/5)




MovemoTiHo
Qeooudicg

e [vwon: Asv napatnpndnkav aA\ayeg

AnoteAeopara (3/5)

e MenoiBNosIC:

ZUvoAo 03nywV Npiv Kal Kara Tn d1dpKeIa TNG EKOTPATEIAG

MeTaBAnTi MeTpnoeig N — nAnGuopog M SD t-value P-value
To va naipvw kabapd Mpiv 2000 5,71 1,57

aépq avoiyowgq 0 4,38 0
napae'upo HEIWVEI N KaTd tn diapkeia 1499 5,47 1,6

anoTpENel TNV KONWON

KaTta Tn dIdpKela TNC

odnynong

To va oTapate kai va Mpiv 2000 6,49 1,09

Eekoupalopal yia 15 -8,22 0
Aentd eivai n KAAUTEPN | 74 1y Bicipkena 1499 6,76 0,77

Auon yia Tnv Kénwon

To va npoypappaTidew 1o Mpiv 2000 6,24 1,37

Ta&id1 pou Bonbasl oTnv -4,95 0
QVTIHETWNION TNG Kata Tn diapkeia 1499 6,45 1,59

KOnwong




MovemoTiHo
Qeooudicg

e AigOBnon Tou KIvoUvou

AnoteAeopara (4/5)

ZUVOAO 03ny®@V NpIV Kal Kata Tn d1dpKEIa TG EKOTPATEIAG

va eYnAakouv og
atUxnHa;

MeTaBAnTn MeTpnosig N — nAnBuopog M SD t-value P-value
Edav odnyeig Mpiv 2000 6,19 1,17

KOUpaouEvoc, nNdco -7,79 0
pleOKIVﬁ'UV'O givail va KaTa T 31dpKeia 1499 6,49 1,0

EUNAAKEIG R va

npokahéoeic atuxnua ;

Eav o1 Mol odnyoi Mpiv 2000 6,36 1,06

odnyoUv Koupaopévol, -4,45 0,09
nogo PIYOKIVBUVO Eival Katd Tn diapkeia 1499 6,51 0,98




MovemoTiHo
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AnoteAeopara (5/5)

e MpPoBECEIC

ZUVOAO 03ny®V NpIv KAl Kata Tn d1apKEIa TG EKOTPATEIAG

MeTaBAnTn MeTpnoEIg N — nAnBuopog M sD t-value P-value
>koneuw va oTauaTtw kar | Mpiv 2000 5,94 1,51

va &ekoupalopal oTav -8,67 0
vmqew KOUPAGHEVOG TOV KaTa Tn diapkeia 1499 6,35 1,19

EMOMEVO Hrva

Skonevw va Mpiv 2000 5,65 2,3

npoypaupaTiow To Tagidl

HOU TOV £MOHEVO HInva Katd tn diapkeia 1499 5,92 1,49 -4,02 0

(N.X. va Kolpapal KaAa
npiv EEKIVIOW, KTA)

Moco miBavo sival va Mpiv 2000 4,97 1,8
akohouBnoeTe aAa 15,04 0
HETPA QVTILETWIONG TNG | kqare) T Sidpkeia 1499 4,03 1,8

Konwong o6Tav VINOoeTE
KOUPAOHEVOC TOV
ENOMEVO UNva;

Moco mbavo sival va Mpiv 2000 3,44 1,87
oényr']oa'r's av kai 9,64 0
KOUpaGHevoe Tov KaTd Tn didpkeia 1499 2,9 1,71

ENOMEVO WNVa;




MovemoTiHo
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AnoTteAeopara (6/6)

e JUMNEPIPOPA

ZUVOAO 03ny®V NpIv KAl Kata Tn d1apKEIa TG EKOTPATEIAG

MeTaBAnTn MeTpnoEIg N — nAnBuopog M sD t-value P-value
‘'OTtav koupadlopal katd Tn | Npiv 2000 5,59 1,63

diapkeia TnG odnynong, -9,89 (]
ggfé’fgg%;:él KaTa mn diapkeia 1499 6,11 1,4

‘Otav koupaloparl katd Tn | MNpiv 2000 4,8 1,77

dIdpKela TN odryynong,

aKOUW HOUGIKN Katd tn diapkeia 1499 5,0 1,68 -3,62 0
>Tov €ndPEVO Pnva, Mpiv 2000 5,23 1,79

OTav VIOOW KOUPAOHEVOG -7,17 0
Oev Ba 0dnynow kaboAou Kata T 5ic 1499 574 215

fi Ba diakoww To TA&idI araTn olapkeia ! ’

Hou

Moco auxva Tov Mpiv 2000 2,99 1,82

TE)\EU'TCliO uf]ya ?XETE 9,32 0
05I’]YI’]0£I{ Evw eloTE KaTd Tn diapkeia 1499 2,46 1,51

KOUPAOUEVOI;




MovemoTiHo
Qeooudicg

e H ekoTpaTeia uhonoiNBnke o€ IkavonoinNTiko Baduo ano Tnv NAsupa
TwV OpaAcTNPIOTATWV KAl TWV EVEPYEIWV NPOBOANC TNG.

e To NoocooTO TOU JEiyHaToG NMou €id€ N AKOUOE yIia TNV €KOTPATEIA
kupavenke oto 11%. Ekkpepei, woTO00, TO TEAEUTAIO OTAOIO GUANOYNC
OTOIXEIWV, HETA TNV OAOKANPWON TNC EKOTPATEIAC, ONOTE Kal Oa
dlapopPwOEl N GUVOAIKN EIKOVA annXnong n oxl 0To KOIVO.

e H diavoun Twv UAAadiwV BewprBnKeE TO NAEOV ENITUXNMUEVO HECO
npowOnoNG TwV JNVUPATWV TNG ekoTpaTeiac (63%).

e 270 B€ua TNC yvwonc (n.x. aimwy konwonc) dev napatnpnénkav
afloonueiwTeC aAAayeC, Npiv Kal KaTa Tn OIApKeEIa TNG EKOTPATEIAC.

e 2TATIOTIKA ONUAVTIKEG dIAPOPEC NApaATNENONKAv OTIC UNOAOIMEC
NApapPETPOUC, KE NIO 1I0XUPEC, TIC NPOBECEIC KAl TIC NEMOIONOEIC.

ZUHNEPACHATA



MovemoTiHo
Qeooudicg

EYXAPIZTQ I'A THN NPO2ZOXH zAz!

www.este.civ.uth.gr



IvoTiToUuTO O31KNC AC(PAAEIAC

‘Mavoc MuAwvac’

Apaceic evnHEPWONC &
gua100NTONOINONG
via Tnv 0dikn AcpaAsia

B. AaveAAn-MuAwva, MNpoedpoc A.Z.

22 Maiou 2009

WWW.i0as.gr



Nexpoi ava nAnGuopuo (2006)

X TS ” N
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Nexpoi ano Tpoxaia

atruxnuara ornv EAAada
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Meiwon aTuXnuaTwv

2001-2006
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H Eupwnaikn “diakpion” Tnc EAAadac...

Table 1: EU-25: Persons killed per million passenger
cars in 2004: 20 most dangerous regions

Fersons killed per
Hame of the regicn Couttry  millon passenger
oau . .
T Bies Elads — s " H EMc'lﬁa olaipeiTal o€ 13
7 Pelooonnisos Creece 1153 NEPIPEPEIEQ
3 Dytiki Ellada Cresce 1 095
4 Warninsko-Mazurskie Pz a5
5 Lahia L alviz 752 ¢ 018/13 eival oTov kataAoyo Twv
© lpeirce Greece 5E1 20 nA€ov eNIKiVOUV®OV
7 Natio Aigio Gresce 673 . . .
O o o EUPWNATKOV NEPIOXDV OF
5 Analoiki Maked, Thraki  Gresce Gl Tpoxaia aruxnuarta
10 Thessala Cresce 837
11 Siiedhd Sleensks Sinvakia .
12 Swislohrzyskie Podand &7 e EmnAéov o1 7/10 Twv nio
13 LaRiog Spain G ENIKIiVOUVOV EUPpMNAIK®OV
14 Prov. Lusembourg (B Belgium 57 . .
— Ptz sos NEPIOXMWV BpioKOVTAl OTNV
16 Lubelskie Peiand 580 EAAGda.
17 Kiede-Durdnbl Hurgany 562
16 Lithiigria Lithuania 571
18 Diytiki Makedonia Gresce S60

20 Daél-Araid Hurigaiy 353




ZuoTnua 0diknc Acpal&eiag
[A Safe Road System]

Vehicle Behaviour
a shared responsibility

[Tnyr.: EuroRAP/IRAP

WWW.i0as.qr




H cupfBoAn] TwWV TRIWV TTAPAYOVTWYV

(%) oTa 0diIka aTtuxuara

AvOpwTtTOog Ho6vo 65%
AvOpwTrog Kai 0d6¢ 24%
AvOpwTrog Kal Oxnua 4,50%
AvOpwTtrog, 066¢ ka1 Oxnua 1,25%
006¢ poévo 2,50%
006¢ ka1 dxnua 0,25%
Oxnua pévo 2,50%
2YNOAO 100%

WWW.i0as.gr




e ETnoia EOvikn enifapuvon: 2% Tou A.E.I.

e Na kaBe 1 artoyo nou xaverai — 7 aroya 6a
XPEIAOTOUV 1IaTPOPAPHAKEUTIKN NEPIOAAWN (nnyii: EE)

e TO KOIVWVIKO KOOTOG ATUXNHATOC:
HE VEKPO €ival ioo PJe nepinou 1.600.000 Eupw,
HE Bapia Tpauparia nepinou 185.000 eupw kai

eAappa Tpauparia ngpinou 36.000 Eupw
(nnyn: EMII, 2006)

WWW.i0as.gr




I1.0.AZ. Navoc MuAwvac

ZKOMOC
ZTparnyikol AEOVEC

& MNedia Apacewv

WWW.i0as.gr
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To TEAOG ...

WWW.i0as.gr



‘Opapa - AnNooTOoAnN

Na eVTEIVOUUE TNV EVNHEPWON KAl TNV
guaiotnTonoinon TWV NOAITWYV,

aAAd kal

va KIVTOMOINOOUHE OAOUC TOUG (POPEIC TOU
Onuooiou & TOU 1I01WTIKOU TOMEA YIA TNV
MPOAHWH ka1 eEaAsiyn TOV TPOXAI®WV
ATUXNHATOV...

WWW.i0as.gr



l1podnoBcsocic:

v EuaiofnrTonoinon Twv noAITwv o€ Ogpara OSIKNG
AocpaA&iag

v Evepyonoinon OAQN Twv SUVAHE®WV TOU 1I01MTIKOU Kdal
TOU ONHOCIOU TOHEM

v EKnaidguon, evnUEPWON Kal gudiocdnronoinon ToV
HAONT®WV, TOV 0ONYWV KAl YEVIKOTEPU OAWV TWV
NOAITWV TNG X®WPAC HAG 1

AAAayn vooTponiac

WWW.i0as.gr



ZTpatnyikoi AEOVEC

& nedia dpacenv

AvaQopikd UE:

A.

Fevikn MoAiTikn 0Od1kNG AoPpaAe&iag

E@appoyrj Tou 2o Zrparnyikou Zxediou O0ikiic AopdAsias - BeATiwor
TOU OUVTOVIOOU OA@V TV ONHOOI®WV POPEWV ITOU AdoxoAouvTal LIE Td
Ospara 1116 00IKIIG AOPAAEIAS, OUCTIHATIKI]) KaTaypapi], avdAuor kai
a loA,ﬂ ynon twv oToIXEIWV & TWV EQAPUOLOUEVOV IETPWV OOIKIIG
aopaisiac

0Odnyikn Zupnepipopa

Exnaidsvon & ouoTnuariK EVIJHEPWOT) HIE OTOXO T PEATI®ON TG
OULIMEPIPOPAS TWV 00IywV, EPApPLIOyI] TOU VOLHOU Kdal TIV rnpooraoia
TWV Uunabwyv xpnorwv rou opolou (nedoi, A.u.E.A., OIKUKAIOTEG)
YNoOopEC

Egap;{a!d OIEOVWV MPAKTIKWYV yId TI) OUVTIPIOT] TOU UPIOTAHEVOU
OO0IKOU OIKTUOU Kal UAOIOoINoT) EpywV rou anairouvral yid Tijv
AVTIUETWITION TWV EMNIKIVOUV®V BEOEWV TOU 0O0IKOU OIKTUOU

WWW.i0as.gr




Nedia Apacewv [ /]

FENIKH MOAITIKH O3ikiC AGQAAEIAC

WWW.i0as.gr



EVEPYOC ZUHHETOXN

e MéAoc Tou European Transport Safety Council
(PsLpoudpiog 2006)

e Méglog oTnv EBvikn EmiTponn 00i1kng Acpale&iag (Yroupyikij
ano@aor), Mdpriogc 2007)

e EvTaTikn ouvepyaoia HE ANHOOIEC YNNPECIEC OXETIKEC HE TNV
001k AcQaAsia

WWW.i0as.gr




1st ETSC PIN Talk

ABGnva - NoguBpiog 2006

Alopyavwon otnv EAAada
O€ OUVEPYAOia JE
Euponaiko ZUHBouUAIo
Ao@alAsiac MeTapopwv
(ETSC) Tng1ng _|
ouvavrtnong oudnrnong
OTPOYYUANG Tpanegng
upnAou eningdou ota
NAdicid TOU NAveupwnaika
UAOINOIOUHEVOU NPoypay-
pnatoc Road Safet
Performance Index
(PIN) yia Toug A€IKTEG
Anodoong MeTpmv OBIKNG
AcQalegiag

WWW.i0as.gr




Mapouciaon oTn BouAn

e [Mapouoiaon otn BouAn Twv EAAQV@V TwV anoyewv Tou
IvoTiITouTou €ni Tou oxediou vopou Tou Y.M.E.
«Tpononoinoeic diaraéewv Tou Kwdika OdIKNG
KukAopopiag (kwd. N.2696 ®EK 574)» pyera tnv
anogpaon-npookAnon TnS Alapkouc EmTponnc Koivwvikwv
YnoBeoswv

(Iavouapioc 2007)

WWW.i0as.gr



ETnoia BpaBeuon

TOU KaAuTEpoU TPOXOVOHOU

Kabiepwon Beouou ETROIAG
BpaBeuonc Tou KAAUTEPOU
TpoxXovOMOouU TNC Xwpadc PE agloloyn
oUMPBOAN oTnv npoAnyn - dlaxeipion
TPOXAiWV aTUXNMATWV.
17 anovoun BoaBeiou:
24 Anpidiou 2007

« 271 ariovourn Bpafeiwv:
16 AekeuBoiou 2008

WWW.i0as.gr



PIN Project — Kap@woeE 10

Opyava)on AikTUouU EBedovTwVv MaveAAadika pe Tnv evepyn
OUMMETOXN TWV MOANITWV Mou EI'IIGI’]LICIIVOUV & a&loAoyouv
enikivbuva onueia Tou 0dIkou SIKTUOU PECW TNC EPAPHOYNC
“PIN Project — Kap@pwoeE 10" [1400 eBehovTéc o€ 240 Afpouc]
(NoeuBoioc 2007-oruepa)

www.msfree.gr/pin WWW.i0as.gr



SHLOW - Show me How Slow

e To Mpoypappa Managing Speed - SHLOW
(Show me How Slow) uAonoigiTal ano 10
ETSC pe oupgpeToxn 13 Eupwnaikwv
PopEwV o€ 10 XWPEC HE TRV UNOCTAPIEN TNG
E.E..

e To npoypappa £XEl OTOXO VA EVIHEPWOEI
TOUGC NOAITEG KaI VO EVEPYOMNOINOElI VEOUC
ENICTAHOVEG O0€ OcpaTa diaxeipiong TnNG
TaxuTnTac.

WWW.i0as.gr




Health and R0Oad Safety — Volunteering Heroes

To npoypappa HEROES €ival TPIETEG KAl CUYXPNHATOJOTEITAI ANO TNV
Eupwnaikn ‘Eveoon

2TOXOZ:
o EKOTPATEIEG EVNHEPWONG NOU ouvdualouv TNV UyEia HE TNV 0dIKN acPpaAsia.

e Zuvepyaoia 13 popewv ano 11 xwpeg MéAn Tng E.E.

e Anpioupyia AikTuou Enikoivoviag peraiu Opyavwoewv yia Ogpata Yyeiag kar O3Ikng
Ao@alsiac.

e AvTtaAAdayn stATlm(ov EVIHEPWTIKAV NMPAKTIK@OV NPOANYNG o€ 0gpaTta, NapkwTIK®V,
AAko0OA, Aids kai O31kn¢ AcpaAsiac.

e Anpioupyia VEag EVIHEPWTIKIG EKOTPATEING OE NAVEUPWNATKO ENINESO Nou
ouvduadel OEpaTa uyeiag kal acPaAouc o31KNG CUHNEPIPOPAG.

e H véa exoTparteia 0a anguBUveTal o€ ePRBOUG KAl VEOUC EVIAIKEC.

WWW.i0as.gr




2YMMAXIA

Apopol aTto MeAAov

NMpwTtoBoulia Tou 1.0.AZ. yia Tn ﬂpOUQ' O10 |V|EMOV
ouyKkpOTNON Zuppayiag yia Tnv Acpalsia &  ZUUUCXIQ yia TV a0paAEia
Tov MoAITiopo oTo Apopo. KQl TOV MOAITIOUO 010 OO0

v Meg yvwon, EPNEIpia Kal apooinon 0TO OTOXO
v' Mg duvaTouG CUHHAXouc & ETAIPOUC KOIVWVIKNAC EUBUVNG

Afovecg ApACEIG:
Aoc@paAng odnynon kai kiviito: COSMOTE A.E.

OikoAoyikn Odnynon: N'E®YPA A.E.

AAkOOA ka1 0dnynon: DIAGEO Hellas

KaAn Yyeia yia ac@aAn odnynon: GENESIS Pharma A.E.
MNaidia kai 031k AopaAeila: ATTIKH OAOZ A.E. (eknaidsuon)

WWW.i0as.gr




NMedio Apacewv [ ~]

OAHI'IKH ZYMNEPI®OPA
&
Eknaidsuon

WWW.i0as.gr



Ynoypapn Eupwnaiknc Xaprag

via Tnv 00ikn AcpaAcsia

To 1.0.AZ. Navoc MuAwvac
uneypaye Tnv Eupwnaikn XaprTa OdIkNG
ACPAAEIAC Ue OECUEUCN TNV EVNHEPWON TWV MNOAITWV
otnv EANGda yia peimon Toulayxiotov kata 50% Twv
TPOXAiWV aTuxnuaTtwv pexpl 1o 2010.

WWW.i0as.gr



EvnuepwTikn Kapnavia

001kNc Ao alAeiac

Kaunavia pe TnAeonTika / padiopwvika pnvuuara,
KaTaxwpnoeic, apioec & banners nou ayyidouv kaipia

(nTnpara
1. Tnv ungepBoAIkn TaxuTnTa
2. Tn Xpnon {wvng acpaleiac kar Kpavoug
3. TO AAKOOA kai Tnv odnynon,
4. Tnv NnPOOoTACiAd TWV NAIdI®V OTO AUTOKIVNTO
Evapén ario 3/4/2007 (Anogpaon E.Z.P)

WWW.i0as.gr
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‘EvonAec Auvapelc - Evnuépwon

Huepida «O01kn Ao@alAsia —
KukAogpopiakn Aymyn»,
Kévrpo Eknaideuonc

TeOwpakiopevwv AuAwva
(AekeuBproc 2007)

Feviko EniTeA€eio Agponopiag,
Mapouciaon «Apaoceig, MPOOoNTIKEC
& Baoikec Apxec O01kNG
AopalAsiac>», ZxoAn Ikapwv

(23 Maiou 2008)

WWW.i0as.gr



Mika Hakkinen

Kapnavia: «Mnv niveig npiv odnynoeic>»

>uvevTeuén Tunou I.0.AZ. pye Tov MaykooMIo
MpwTta®AnTn Tnc Formula 1 Mika Hakkinen wc
npeofBeuTn uneubuvne katavalwonc Tou Johnnie
Walker kal Tnc kaunaviac «Mnv niveic npiv
odnynoeic» (PeBoouapioc 2008)

WWW.i0as.gr



A®WOE €0V TO PRVUHA!

«Don't Drink & Drive»

EKOTPATEIaQ EVNHEPWONG OE CUVEPYAOIA HE:

Diageo/JW, ZUAoyo EAAAvwV ZuykoivavioAdoywv (ZEZ), EAMA
ZTOXOG
EuaioBnTtonoinon Twv EAAVwV NOAITWV GXETIKA PE TO
Ocua aAkooA kal 0dnynon «Aev nivw NoTeE OTAV 00NYW>,
Kabwc¢ kal NpoTponn Yia eVAAAAKTIKOUC TPOMOUC
LETAPOPAC Touc: OdnNyOC TNC NApEAC — XpPNon VUKTEPIVWV
dpopoAoyiwv MMM




AcpaA&ia oTiC 03i1keEC METAPOPEC

WWW.i0as.gr



EvnpepwTikng Kapnavia

«MNape yia va EavapBoupe»

>uvepyaoia pe Tn FEOYPA A.E. yia Tnv npayparonoinon eVNUEPWTIKNG
kaunaviac «Mape yia va EavapOoupe» kata Tn OIAPKEId TWV E0PTWV
Tou Maoya kai napaA\nAa Tn CUYKEVTPWON OTOIXEIWV HEOW
EPWTNHATOAOYIOU (AripiAioc 2008)

WWW.i0as.gr



ANOTEAEZMATA

«Mape yia va EavapBoupe»

O1 epwTWHPEVOI BEWPOUV Ta €ENC:
. O napayovrtac "Kakn karaoraon odooTpmwuaroc'
MNIOTEVUETAI OTI £XEI TO HEYAAUTEPO HEPIOIO EUBUVNC, ano auTou(
nou avagepovTay, yia Ta odika aTuxnuaTa.

. H "EmOeTikn odnynon Tov odnywv" kai ol "MoAAanA&Eg
napapaoceiC Twv aAAwv odnymv'', sival ol Kupiol avBpwnivol
NapayovTeC Mou eVOXAOUV TOUC EPWTWHEVOUC.

. "H napoucia/&eAeyXoc TNC Tpoxaiag' kai n
"onuavon/nivakidoec/evnuepwon' sival ol NapayovTeC JE
OnNUAvTIKO pOAO OTNV AOTUVONEUOT TNG KUKAOPOpIac.

WWW.i0as.gr



Mapouaciaon anOTEAECHATWV

«Mape yia va EavapBoupe»

>uvepyaoia pe FEOYPA A.E. yia Tnv
npaypaTonoinon ekdnAwong oTic 16
Askepppiou 2008 oTo AupIBeaTpo TOU
Ynoupyeiou MeTa@opwv & Enikoivwviwy,
oTa NAaiocld Napouciaonc TWV
ANMOTEAECHATMWV TNG EVNHEPWTIKNG
ekoTpareiag «Maye yia va
EavapOoupe».

“_ac'fx::z

==s| TANTEIO NMANENIZTHMIO

i

— -~

H gpeuva napouoidoTke yia
npwrn opd onuooia ano 1o

WWW.i0as.gr




European Night Without Accident

(OxTBpiog 2007 & 2008)

EYPQIMAIKH NYXTA XQPI2 ATYXHMATA
2007

Evnuepwon Twv vewv o€ 3 peyaia clubs Tng ABrivag yia
Tov Odnyo TNC napeac,.

2008

8 noAeic atnv EAAGda pe ouppeToxn 11 vuxtepivav
KEVTPWV.

Motto

Movo Buunoou:

«To aAkOOA dev €£xel BEan oTo dpopo. ‘OAol
oiaokedalouv, Evag Oev nivel ...

o 0dnyo¢ TnG napeac!»

KevTpikO pnvupa:
AAkOOA kai odnynon dev nave padi.
O1 owoTeC ermAoyec eivar {nTnua (wric

WWW.i0as.gr




European Day Courtesy on the Road

EVNUEPWTIKN Kapnavia otoxeuovrag aTnv
ul0O£TnoN HIag uneubuvng odnyikng
CUHNEPIPOPAC OTOUC EAANVIKOUC OPOHOUC

KeEVTPIKO pnvuya:

«Euyévela oTo 3pOHo... MoAITiopog &
Aoc@alsia oTn Zwn Had!

O OpOoHOG avnkel o€ OAoOUG pac»

EvnNuEPWON ANOTEAECHATWV EPEUVAG
OXETIKA ME TNV 00NYIKI CUUMEPIPOPA TOU
‘EAANVa NoAITn Kal o guykpion odnywv 11
Eupwnaikwv Xwpwv (Maprioc 2008)

"EToc 2009: 26 MaprTiou

WWW.i0as.gr




‘Epeuva: Euyéveia oTto Apopo

Zupnepaouard

' n nio ouvnBiopevn ekdNA®O §I‘II9£TIKI'1¢;_05I‘|YIKI=|C; CUHNEPIPOPAG YIa
Tnv Eupwnn €ivai To avaBooBnoipo ("nai§igo”) Tov pwTmV £NIBETIKA
0€ Nooo0TO 57%

v’ n €5§0BpION anoTeAei TNV Mo ouvnBIoUEVN HOPPN) ENIBETIKOTNTAG OTNV
odnynon Twv EAANvVwv noAiITrwv pe noocooTo 58%

v" ol 'EN\nveg 0dnyoi epgavifouv kai To HeyaAUTEPO MOCOOTO avTidpaong
CUHNEPIPOPAG 0TO OpOHOo HE EMiBeON N Npoonadelia CWHATIKNG
eni®egonc (9%) nou €ival Ta uYPnAOTEPA NOU napaTnpouvTal otnv Eupwnn

WWW.i0as.gr




Nedio Apacewv [ ']

YMNOAOMEZ

WWW.i0as.gr



BeATI®WOEIC oTNV UNodoun

& Tov €EONAIOHO

— BeATiwon opaToTNTaACG
PWTEIVOV CNHATOO0TWV

— TonoB®eTnon Bpaxiovwv
0€ UQPIOTAPEVOUC 10TOUC
onuaTodoTnonc

— AWPEA CUOKEUWV
HETPNONG TAXUTNTAC
(pavrap)

WWW.i0as.gr



MpIVv...

... JETC

WWW.i0as.gr



H npmTn NAEKTPOVIKN NIVAaKIioa

NEA EBv. Od0oc KopivBou — MaTtpwy,
XApH. 146,7

WWW.i0as.gr



Enionuavon enikivouvwyv Becemwyv (1)

ZNHAvon TOV ENIKIVOUV®WV ONHEI®V TOU 00IKOU
atova KopivOou- MaTtpwv

WWW.i0as.gr



Enionuavon enikivouvwyv 0ecewv (2)

WWW.i0as.gr



AwaBaon nelwv
otn A. Noceidwvoc

Aew@. MooeIdWVOG
HETA ano peAeTn Tou 1.0.AZ. o€ ouvepyaoia pe To Ynoupyeio MEXQAE

O

O
BN Re... . A
= AT

WWW.i0as.qr




ZxoAikn diaBaon nelwv

otnv KaoteAAa EuBoiag




N&o €pyo o€ €EEAiEn

e BeATiwon opaToTNTAC (PWTEIVOV CNHATOS0T®WV
nepioxne Narnoiwv

WWW.i0as.gr



AAAec Apdoeic [1/6]

YnorpoQia

WWW.i0as.gr



AAAec Apdoeic [2/6]

1n Naykoopia EBoopada 0diknc AcGPpaAsiag

e 1n Nayxkoouia EBdopada 0diknc AopaAeiag
(23-29 Anpidiou 2007) ue dpacTnpIOTNTEC:

-Huepida: «0dikn Aogaleia oTnv EAAada -
Taoeig kai MpoonTikEG»
(24 Aripidiou 2007, aupiBeatpo Y.M.E)

-'EkOeon & NMapouociaoceic, diIaywvioHo
(oypa@iknc & apiocac padnTwv Kai
onoudaoTwv (2/-29 AripiAiou 2007) ps Tn
oupuetoxn 40.000 gniokenTwv.

-Anpioupyia & EkTunwon apiocag os 5.000 avTiTuna Kai
avaprtnon Tn¢ o Meoa Madikng Metagpopac MNaveAAadika.

WWW.i0as.gr



AlAsc Apdoeic [3/6]
Zepivapio oto Exfeciako Kevrpo

NG YEPupac (Piou-AvTippiou)

To Tunua Enikoivwviag, Méowv kai
MoAiTiopouU Tou Mavreiou
NMavemoTnpiou napakoAouOnoav (17-
18/5) ™n AuTikn EAAGda, Eva dinuepo
BIOHATIKO CEHIVAPIO NOU NEPIEAAUBave
napouciaon Tou I.0.AZ. kal Tn HEAETN
TNG ETAIPIKNG KOIVWVIKNG EUBUVNG TNG
F’EOYPA A.E..

WWW.i0as.gr




AAAec Apdoeic [4/6]

Zepivapia 0dikng AcpaAsiag
Kunpog 2008 - 2009

Zupperoxn I.0.AZ.
O€ EKONAWOEIG Kal
kapnavieg Od1KNG
Ac@algiag nou
eAaBav xmpa oTnv
Kunpo

WWW.i0as.gr



AAAeg Apaoerg [5/6]

OAupnmiaxkn Aaunadndpopia 2008

>uppeToxn otnv OAupmaxkn Aaunadndpopia pe ynvupa tnv
E1IPNVIKN ouvunap&n oToug SPOHOUG EVAVTIAO OTOV NOAEHO
TNG ACPAATOU (24 Maptiou 2008, Epupa Piou-AvTippiou)

WWW.i0as.gr



AAAeg Apdoeic [6/6]

Mpoypappa KukAopopiakng Aywynec

KYKAO®OPQ ME AZOAAEIA
EvnuEpmon kal npoAnyn oc Bsuata OJdIKNC
AoQpaAeiac Twv HABNTWV TNG
npwrToBaduiac eknaidsuong
UE OTOYXO:
©® dnuIoupyia unsubuvwv NOAITWV

® S1apOoPPWAON NPOTUNWY CUNNEPIPOPAC

©® ogBaopoc otnv idia Tn (wn




Exdooeic I.0.AZ. [1]

e «0O0nyoc 0di1kng AcPpaAsiac»
AuTokivnTo / Apopoc / AvBpwnocg

e «O0NYW HE aoPaAAela>
6 EUKOAOI TPOMOI YIa VA HEIWOOUHE TA
ATUXAHATA KAl TIC CUVENEIEG TOUG

e Zuv-00nyoc O3ikNG AcoPAA&Iac
via TiG 'EvonAec Auvapeic

e «031kN AoPpaAsia —
KukAogpopiakn Aywyn»
(o< e&€Aién)

WWW.i0as.gr




Exdooeic 1.0.AZ. [2]

o «Euygvela oTo dpopo>, 2008
e «Euygvela oTo dpopo>>, 2009

* «O0NYym HE ao@PAAeia>» BaoikeEC apyEC
ac@paAouc odnNynonc yid Tov ENayyeAparia
odnyo

o «IMepvm TO OPOUO HE
ac@aAsia»

Xpnoiponoim HE acPaAE&ia
TO Pavapi kai Tn diapaon
ne{ov

WWW.i0as.gr




. 0 dOIKOG XALOG EVOGC VEOU avBpwrou L€ nOIKEG adisg,
,us oefaouo orov avapama Kar a yam) yra rq Jwry. ..

n apxn 1N¢C EVEPYOU OUULETOXIIG ..

H OO0ixn AopdAsia pag apopa OAouc!
Eivar {nrnua {wiric, sivar {nrnua avanrvéng!

WWW.i0as.gr



IvoTiToUuTOo O31KNG AG(PAAEIAC
«Mavoc MuAwvac»

Nepéoswc 2, AGnva 112 53
TnA.: 210 8620150
Fax: 210 8620007

e-mail: info@ioas.gr

WWW.i0as.gr




Texviko EmiyeAntnpio EAAGOOC: Apdaoelc
Tou [NMapatnpntnpiou
OdIkNC ACPAAEIOG

lwavva X. Kapakaidou
3¢ Mnxavikog, MBA

UKAl al .-._:-""a.

]

_______


mailto:gkara@egnatia.gr
mailto:gkara@egnatia.gr

NMNaparnpntnpio O0IkRG Ac@aAeiag Tou T.E.E.

H ouoTtaor) Tou €yive To Aekéupio Tou 2004.
 H ouvbBeor Tou OAUEPA EXEI WG ECNC:

Mpdedpog: I'. ANaBdvog, rpdedpog T.E.E.

ExkteAeoTikA Mpappareia

Bao. Wapiavag, Totroypagog unxavikog, Kadnyntg E.M.IM. evikdg ZuvTovioTAG

- Avr. KaoTtng, Totroypa®og pnxqvmég, MeAeTNTAG 2uyKoIVwVIaKwVY Epywyv, EI0IKOG ZuvTovioTAG.
lwavva Kapakaidou, TTOANITIKOG BRXaviKog, ZuvTovioTpia ‘Epyou.

V4

A
ag, UnxavoAdyog pnxavikogekabnynirg EMII, Texvohoyia oxnudatwv.
; INQYOG, YTT. Bdong Acdouévwv.

INXAVIKOG, OTEAEXOG KATA QOTIKNG £TAIPIAG,



Eupscia oAopéAcia
 EKTPOOWTTOI TWV TTAVETTIOTAMIOKWY IOPUNATWV.
* EKmTpOowTrog Tou ZUAAGYoU EAAAVWYV 2UYKOIVWVIOAGY WV

* EKmpoowTtrog Tou NaveAAnviou 2uAAGyou 2uuouAwv Aco@aloug
MeTtagpopag Emmikivouvwy Eutropeuparwyv

PHTHPIOY

STOXOZ TOY MAPA®

BIAEKOVTOI O€ BEUATA OBIKAC

yio 10 BeATiwon g 0B
& 27 /5/26

---------



Maparnpntipio OdikAg Ao@aAsiag Tou T.E.E.

* [lNapeuaocic kal UTTOBOAN TTPOTACEWYV TTPOC TOUG
EMUTTAEKOUEVOUC, ONMOCIOUG KUPIWG POPEIC

e 2UMMETOXN O€ OUVEDPIa Kal ouvavThoelc PopEwv OTO
EOWTEPIKO KAl OTO ECWTEPIKO PE BEUA TNV 0DIKN ATPAAEIQ

* Opyavwan €TIOTNHOVIKWY EKONAWOEWV
. Ekmaideuon oTeAextvy TNS Tpoxaiog o€ opyavwpéva




ITOXOZ XQPQN EYPQIMAIKHZI ENQIHE MNA MEIQZIH TQN NEKPQN AMO TPOXAIA ATYXHMATA
KATA 50% MEXPI TO 2010 - ETOZ BAXZHZ 2000
AEYKH BIBAOZ E.E.

—g—ETOL BAZH EQZ EHMEPA
= == ETOL ETOXOL

NEKPOI

MHMH :

EXYE/ENAX

MNapampnripro O8ikr¢ AopdAsiag
TEE

0
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010




LYTKPIZH ETQN 2007- 2008
EMIKPATEIA

W 2008

MHMH :

EXYE/EANAX

Maparmpnripio O8ng AopdAsiag
TEE

NEKPOI BAPIA TPAYMATIEE
-5.6% +4.9%




LYTKPIZH ETQN 2007- 2008
ATTIKH

02007 | 2008

MHMH :

ESYE/EAAS
Maparmpnrmpro 08¢ AcpdAsiag
TEE

NEKPOI BAPIA TPAYMATIEEL

- 5.96% -5.51%




Baoikég Mapeppaocceig

o) Y.NE.XQ.AE

O AvafBswpnon tou N.3155/55 pe véa ouyxpovn d10IKNTIKA KAl AEITOUPYIKA KATATASN TOU
031KOoU JIKTUOU

20vTagn mpodiaypa@wy I00TTEOWV Kal avioOTTEdWV KOHBWYV

2uvtagn Mpodiaypapwyv Kataképu@png ZARpavong AoItrou 0dIKouU SIKTUOU TTAnV
AuTOKIVNTOOPOHWV.

Kwdikotroinon kai api@unon Tou Aicupwtraikou Od1koU AiIKTUou

20vTagn mTpodiaypa®ng yui' T OHAVON EKTAKTWY OBIKWV CUMBAVTWY

Opydvwon TnG AsIToupyiag TwV OBIKWV aSOVWV PE KOIVEG TTPOdIaYPAPES AEITOUPYIAS
OUPYIKOTNTA) UE KPITNPIO TO 0POPIAKO POPTO Kal OXI TN VOUIKN HOP®PI) TOU
oYaTel}y TNV KaTnyopia TnG 08U

Xu OU ETTAYYEAHOTIKWOV TWV KAl OXNHATWYV HETAPOPAG
ETMIKIVE

L

EQappoyr EKOTPATEIDY AQUTIVIONG TOU KOS
- Navemoruie




B) Ymoupyeio Meta@opwyv & ETTIKOIVWVIWV

*  Opl1a nAIKiag oXOAIKWY AswW@OPEIWV Kal ATTAITACEIG KABIOCHATWY Yyia HaBnTég

+ Adcleg 00QYNONG TETPATPOXWV HE Kivhon diTpdxou (YoupouUveg) —
EMIKIVOUVOTNTA AUTWYV ATTO TNV KUKAOYOPIa OTIC TOUPIOTIKES TTEPIOXEG

* A3i1aBAnTO oUOoTNUA XopYNONG SITTAWHATWY 08YyNoNng

O£paTa 0dIKAS ACPAAEING Ot BECEIC ICOTTESWV O15NPOSPOMIKWYV S10BATEWY

0inon ToU TTAVEUPWTTAIKO!

Ap18pou kKAnong 112

: --_ KoIVOU yia T BEATIWGN TNG 0
 ©£00 )_\_i_qg-Bé)\'GQ,f;_szlzoog

e

R
) T

---------



Mapeppaoeig (Trapadciypara)

Y) Y. Ecwtepikwyv Any. Aloiknong Kai Atrokévipwong YIMEZAAA

« 2uvtipnon EBvikoU Od1koU dIKTUOU

Evromopoég Emikivduvwy 0écewv oto EBvVikS O81k6 dikTtuo. Aqwn MéTtpwyv
LIFE*

*  20vraén Mnrtpwou Odwv Tou EBvikoUu Od1koU AlKTUOU
* Ekmaideuon oteAexwyv Tpoxaiag Kai Trapoxn 1000 CDs
o 2teAéXwon Kal EEOTTAIONOG TwV TunudaTwy Tpoxaiag

*LIFE: Low Investment Fast Eff'ec_;}jve: METpa xaunAou KOOTOUG ypriyopa Kal ATTOTEAECHATIKA

won Nopapyiakwv Autodio

gewVv EAAGOOC

— !
o

U KOIVOU Yyia Tn BeATIwoN TNG OBIKIC
= -':—.:_;,_ BOAOG, 22/5/2909‘



€) Kevrpik Evwon Ajuwyv kai KoivoTATwVv EAAGSag

* BeAtiwon ouvOnkwv O81kNG Ac@daAgiag oTo AnpoTiKO/KoivoTiKO 081kd SikTuo

* Ao@aAcig 0dikég TTpoodoelig o€ LXOAIKA ZuykpoTnpaTa, ABANTIKA KévTpa,
KAIH, kal TrpooTacia eutrabwyv TTANOUCHIOKWY OPAd WYV

BeAtiwon/avaBdaduion 1060Tedwv KOUBWYV TTEPINOTIKWY TTEPIOX WV OTOUG
oTroioug gvrotrifovTal aTtuxnuaTta 1I81aiTEPpa PE SIKUKAIOTEG Kal TTE(OUG

* Anuioupyia SIKTUOU 0O0WV ATTIOG KUKAOYOopiag, TTE(odpOwY, TTOONAATOO PO WYV
OTA KEVTPA TWV TTOAEWV/OIKIOHWV

*  AIGUOPPWON ACTIKWYV ICOTTEOWV KOUBWV

oT1) BouAn Twv EAAQVWV

* YmofoAnR 1TpOTdO'£wVIVI o TO 2X£610 Nopou Tou Y.M.E. «TpoTroTtroinoceig
diaragewv Tou K.O.K» i




Huepideg

HpakAelo (2.7.2008) o€ ouvepyaoia pe To TEE/TAK- ouppeteixav
EKTOC TWV OTEAEXWYV Tou lNapartnpntnpiou ektrpocwTtrol Tng AMEO,
EYAE/B.O.A.K, lNoAutexveiou Kpntng, EAMNA, EKAB & peAeTnteg

TpitmoAn (22.11.2008) o€ ouvepyaaoia pe 1o TEE/Ty. MNMeAotmovvnoou-
OUMMETEIXAV EKTOC TWV OTEAEXWYV TOU [lapaTtnpnTnpiou EKTTPOCWTTOI
NS AMEO, 1n¢ lNepipEpeiag MNeAomrovvnoou (A.E.K.E, A.E.2.E), Twv
Nouapxlava AuTOOI0IKNOEWY, Tou EKAB KaI TngG
TTapaxwpenoiouxou sToupacxg «MQPEAZ A.E»

pyaoia pe to TEE/T. 21epedc

oTeAexwy Tou lNapatnpntnpiou

_ DEIAG 2TEPEAG EANGDOG

opapxlakwy AuTooIOkocwYV, TNG Tpoxaiag, TG

eoiog N. Eupoia KAB, Tou IvaTiToUTou
TTapaxwpenNaleuxou

aAkida (22.3.2009) ot ot
NOQIC- ouupaTl’vaKTé

(papHOYN EROTPC

-~ MovemoTApIo Ofoe




Exkmraideuon - AgAtia TuTtrou

o AgkéupBpilog Tou 2008: METpa yia Tov EAEYX0 KATA TN METAPOPA
ETTIKIVOUVWY EUTTOPEULATWYV

« ZemTépBpiog Tou 2008: AvaykaioTnTa GUYKPOTNONG EIBIKAG
Tpappareiac OdIKAC ACPAAEIOG

 Maiog Tou 2008 : AiEAcuon BuUTIOPOPWYV UYPWV KAUTIHWY HECTW
onpayywyv

®eBpoudpiog Tou f=_ Nopapxieg kai Afuol e JEYOAUTEPO UAKOG
ouvTNPNONG OOIKOU OIKTUBWY LETA TIG ATTOQACEIG TWV [ EVIKWV

ATEWV TWV lNepIPEPEIL




2YMIMNEPA2ZMATA

1. Aduvapia oTnVv eKTTARPWonN Tou otdéxou Tou 2010: 10 T.E.E. mTpOoTEivel TN
onuioupyia E1dIkAG I'paupaTteiac OdIKAG ACPAAEIOG N OTTOoIA:

— Oa cuvTovilel TIg Opdoelg OAWV TwV ouvapuodiwv Popéwv Kal
YTnNpeciwv

— Oa £XEI ATTOPACIOTIKEG ApHOdIOTNTEG OTN SIANOPPWON PEAAIOTIKAG
oTPATNYIKAG YIa TRV O8Ik Ac@AAsia

— Oa B¢Tel ouyksk UEVOUG OTOXOUG

— Oa TapaKkoAoUBEi THV.ATTOB00T TWV EPTTAEKONEVWV GTNV OJIKNA

aoPAAcia

E@appoyn a-g{or_pdrénibﬁi.gcpﬂn'\-/|ong TOU KOIVO
~ NavemoTAuio Of



=NAWOCAV TIC KANEPEG EAEYXOU KUKAOPOPIOG
otnv Kpntn




Euxoapiotw

http//portal. tee gr/portal/page/portal/SCIENTIFIC _
..  WORK/poa

KOIVOU 01N Bs)(‘[i_(_)‘s_)ghgg.g 0DIKGaOE

---------



EKZTPATEIEZ OAIKHZ AZQAAEIAZ
2THN ATTIKH OAO

MavteAng KotreAidg

lNpoiorauevog Aiaxeipions KukAogopiag
Avva lNMeTpidou

lpoiorauevn Evnuépwong kai Emkoivwviag
Arrikég Aiadpouég A.E.






65 XAM
24 avioonedol kKool
38 oTtabpuoi 610diwv

16 XAW onpayyeg



 Kartaokeurp => mTpodiaypa@Eis ao@AAEIag

« A&iToupyia => unxaviouog 24wpng TTapakoAoubnong, EVIOTTIIONOS cUUBAvTwY, dueon
eTéUPBaon, ouvepyaoia pe Tpoxaia, MupooBeoTikh, EKAB

«  SUVTAPNON OBIKAC UTTOBOUAC

aAAd Kai:

*  YWnAEG TaxuTNTEG
*  Néo - «[MToAUtTTAOKO» 00IKO TTEPIBAAAOV
— ZNpayyeg
— ZAPavon KOuBwv
— AviooTtredol kéupol
—  Awpida ékTakTng Avaykng
—  «AuvapiKA» TTAnPOo@EOPNOoN XPNOTWV KATT



..
w 7.
-
.t ®

AVEHIOTIPES ONPAYYWV AvixveuTég CO AV .
XVEUTEG
*i{“ \ ? g / uyoug
—>
GUI
b VMS

%

VSLS

LCS .
ExxiovioTika

v pnxavipara



o AcikTnC ava 100 ek. diavubevTa oxnUATOXIAIOUETPA

NEKPOI ANA 100EKATOMYPIAOXHMATOXIAIOMETPA

1

2004 2005 2006 2007 2008 2009

« [loAAaTTAGOIO PIKPOTEPOI DEIKTEG ATUXNMATWY
X KopivBou — TpitroAng = 4,1 10 2004



60 -

50 -

40 -

30 -

20 -

10 -

ZUVONLS) NEIOANOY 11U Aodfjucro

To 92,7% dnAwvel OTI VIWOEI MOAU/
apKeTa aoPalec oTav odnyei otnv A.O.

[ \

47,3

45,4

5,7

MoAu ApKeTa 'OX1 kAl T0G0

0,7 0,9
T T _—|
Ka6oAou AT /Agv €X® anoyn

= Map 09



MoAU kaAo

81,5 97,5%
dnAwvouv
noAU/apkeTa
IKavonoIinUévol ano

ApKeTd KaAo .
TNV NOIOTNTA TOU

0300TPWHATOG
MéTpio
u MoAU kako
KaB6Aou kaho | 0,5 u AQKETG kaAo
H Metpio
= KaBoAou kako
NAT
AT 0,2

Badon. To epaTnua npayuarornoinénke o€ oAous Tous epwtwuevous: 1.404 aroua



EvEpyelec
EuvaicOnrotroinong Koivou



Mnvuuarta o¢€:
PadIOPWVIKOUG OTABOUC
EPNMEPIDEG, TTEPIODIKA
Internet

‘EvTuTra 1Tou diavEPOVTAl OTOUG XPNOTEG TOU
QUTOKIVNTOdPOUOU

Me B€ua xprion Cwvng - KPAvoug, TTAIBIKO KABIoUA, GAKOOA,
KIvATO TNAEQPWVO, K.4.).

* Opyavwon 3 nuepidwyv pe cuppeToxn TS Tpoxaia,
EKAB, MNMupooBeaTikn, EAAZ, TEO kAT



* 500.000 avakAaoTIKG YIAEKO ao@AAEiag
*  25.000 aAKOOAGUETPO KOl AVOKAAOTIKA COKidIA

o€ XPNOTEG KAl OUVOPOUNTEG ) WG EVOETA O€ YVWOTA
TTEPIODIKA AUTOKIVITOU.

* 150 TTaud1KG KOBiopATA YIO TO AUTOKIVNTO,
PAdIOPWVIKI KAPTTAVIOG, O€ CUVEPYATIQ PE TO ZWHPATEIO
AvTigeTwTriong Maidikou Tpauuatog kai TRV Chico



‘EvTUuTIa YIQ:

TNV ao@AAgia Twy TTaIdIWY OTO AUTOKIVNTO (O€
ouvepyaaoia hye 1o Zwuarteio MNaidikou TpavuuaTog)

owaTrh 0drynaon Kai Toug KavoveS ao@aAEiag ae
onpayyeg

owaTn Xpnon s Awpidacg ‘Exktaktng Avaykng
TNV uttvnAia (CAST)

emayyeApariec (TAXI kal Ta opTnyad)



2nuavTikéG EkdOoeIg

«EBVIKG Oépa» Tou Taoou Mapkouicou (laBépn)

To ektraideuTikO DVD 110U dnuIoupyrdnke o€
ouvepyaoia pe Tnv EBvikA EmTpotr OdIKAG
Aoc@aAeiag kal To ZUAoyo EANAVWY

2 UYKOIVWVIOAOYWV.

Tov Odnyo6 74 oeAidwv e NUOTIKA ao@AAOUC
0dAyNoNG yIa UOTOCIKAETIOTEG, TTOU dNUIOUPYHBNKE O€
ouvepyaoia he To EAANVIKS TTapdpTtnua California
Super bike School (30.000 avTituTra)



ZUYI)C 2ulodrrorrolnor) Wz Nlrvyuudrwy



Extraideutikd dpBpa o€ eKOOOEIC TWV
ATTIKWV Aladpouwv

[Mapaywyr EKTTAIOEUTIKNG BEATPIKAG
TTapAcTacng yia Taidid Tou dnPOTIKOU JE
TiTAO «O ATTIKOUANG KAl N
AXOEVTTPOOECOUAO» TNV OTTOIA £XOUV
TTapakoAouBnoel péxpl ofpepa 25.000
TTaidid!

EKTTaIdEUTIKEC EEvayNOEIC OXOAEIWY OTO
Kévtpo Alayeipiong KukAogopiag 1ng
ATTIK G OdOU

EKTTAIOEUTIKEG TTAPOUCIACEIC ATTO
OUYKOIVWVIOAOYOUG

2UMUMETOXN O€ EKTTAIDEUTIKA TTPOYPAU A
OXOAEiwWV HE EKTTAIOEUTEG, UAIKO, EVTUTTIA
KATT



« 2uvepyaaoia pe 10 IOAZ (lvaTitouTto OdIKNAG Ao@aAciag «avog MuAwvac»)
o010 TTAQioI0 TNG EOVIKAG Zuppayiag yia TV 001K aoPAAEIA, CUPMUETOXI OTO
EKTTAIOEUTIKO O10dPACTIKO TTPOYPAMMA VIO TNV 00IKI) aOPAAEIa

e  2UMMETEXOUV VNTTIAYWYEIQ Kal ONUOTIKA OX0Agia TNG ATTIKNAG, JE OTOXO
ektraideuonc mrepitrou 5.000 TTaidid 10 Xpovo 1n¢ €wg Kal 3ng AnUoTIKOU

« ETiola ekdNnAwaon «NUXTEG Xwpic ATuXaTa», OE OUVEPYAOIQ JE
10 IvoTiTouTo OdIKg AopaAciag «Ilavogc MuAwvac» YTroAoyietal
OTI T0 2008 eKkTEONKAV OTO Prvupa Trepitrou 10.000 droua.

* [pdypappa 0dnyIkAG agioAdynong Ke TN XPHon TTPOCOPOIWTWY 00rynong o€
ouvepyaoia pe 1o MNMavetmiotriuio Matpwyv Kal TIG 2X0AEC Odnywv Zwypagog A.E.
oupueToxn trepitrou 1.000 aroua.



EBviky EmiTpoTry OdIKAG ACPAAEIOg

2UAOYO EANAVWYV 2UyKOIVWVIOAOY WV

Mapatnpntrpio OdIKAC AcpdaAeiag Tou Texvikou EtipeAnTnpiou TnG EAAGDAC
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